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Welcome
WELCOME TO THE 2026 AMERICAN ASSOCIATION OF   

MOTOR VEHICLE ADMINISTRATORS (AAMVA) MEDIA PLANNER

MOVE magazine & MOVEmag.org—AAMVA’s award-winning
quarterly publication. Its latest honors include an Apex Grand Award
for writing, an Apex Excellence Award for design and layout and an
Apex Excellence Award for cover design; a Tabbie Award for front cover
illustration and a Tabbie Honorable Mention for Best Single Issue; a Hermes
Gold Award for best magazine and a Hermes Platinum Award for cover
design; and a Communicator Distinction Award for cover design.

ADVERTISE VIA
>  �PRINT. MOVE is an 

award-winning print publica-
tion available at conferences 
and events where members will 
be in attendance. The magazine 
will feature four advertisers in 
premium placements only.

>  ��ONLINE. AAMVA’s MOVE Magazine has a 
newer, sleeker web presence with enhanced 
features! Full of the same, high-quality content 
you’re used to seeing in print—but now with 
even more only available online. The digital 
MOVE has even more to offer.

>  ���EMAIL. Regional News and The Week 
in Review (TWIR), AAMVA’s two weekly 
e-newsletters, are distributed to more than 
15,000 members, providing them with timely, 
brief and relevant news, so they’re always 
in the know. MOVE quarterly updates and 
frequent e-blasts announcing web exclusive 
articles and content are sent to readers to 
direct them to all MOVEmag.org has to offer.

>  ��PODCAST. AAMVAcast is 
AAMVA’s award-winning podcast, 
featuring news, information 
and expertise for the AAMVA 
Community. Published weekly, 
AAMVAcast’s episodes routinely 
garner 150-200 listens each.

The Week in  
Review (TWIR)—

AAMVA’s  
weekly member 

e-newsletter

Regional News—
AAMVA’s weekly
jurisdiction news
e-newsletter

AAMVAcast—
AAMVA’s award-
winning weekly podcast

WHY SHOULD YOU 
ADVERTISE WITH 
AAMVA? Since 1933, 
AAMVA has been 
the valued and trusted 
organization representing 
and serving the motor 
vehicle and law enforcement 
community across North 
America. By advertising with 
AAMVA, your products 
will be placed in front of 
federal, state, provincial and 
local motor vehicle and law 
enforcement agency officials; 
executives from other 
transportation and safety-
related organizations; 
information technology 
managers; and members 
from local and foreign 
government agencies.

mailto:rstershic@aamva.org
http://MOVEmag.org
http://MOVEmag.org
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AWARD-WINNING CONTENT

MOVE Magazine

FEATURE STORIES
MOVE’s feature stories take an in-depth look at 
hot topics within the industry. Here are some 
recent feature article topics:
>  ��The fight against impaired driving
>  ��E-citations
>  ��Leadership development
>  ��Data governance 
>  ��Working with tribal authorities
>  ��Cyber fraud
>  ��Identity management
>  ��Intelligent speed assistance

DEPARTMENTS
FROM THE PRESIDENT 
AAMVA President & CEO  
Ian Grossman addresses the 
AAMVA membership.

MEMBER TOOLKIT 
Case studies about how members 
use AAMVA resources to serve  
their customers.

IN THE HEADLIGHTS 
Showcasing what AAMVA is doing 
to help the motor vehicle and law 
enforcement community.

JURISDICTION SPOTLIGHT 
Highlighting projects taking place 
at jurisdictions around the AAMVA 
regions.

DASHBOARD 
AAMVA’s Data Lady Janice 
Dluzynski shares popular survey 
questions and results with readers.

BEHIND THE WHEEL 
Q&A with a compelling member of 
the motor vehicle community.

INDUSTRY INSIGHT 
Highlighting a partnership between 
a jurisdiction and vendor that helps 
to solve a business problem and 
enhances customer service.

CROSSWORD 
The ever-popular AAMVA 
crossword puzzle created by Myles 
Mellor, one of the most well-known 
and published crossword writers.

CROSSROADS 
Individuals from various parts of 
the transportation community share 
their unique views on important 
issues affecting the industry.

TAILLIGHTS 
AAMVA’s Chair of the Board 
communicates important 
organization and industry news 
with members.

WEB EXCLUSIVES 
Articles covering timely issues  
and events are available exclusively 
at MOVEmag.org and often  
include videos.

MULTIMEDIA 
Video interviews with thought 
leaders and industry insiders.
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Closing  the Gap

When a commercial driver’s license (CDL) holder is 

convicted of a felony involving a vehicle, two distinct 

potential consequences are in play: the sentence for 

the crime and a separate CDL sanction.

The CDL sanction, in fact, may be mandatory. The Federal 

Motor Carrier Safety Administration (FMCSA) lays out specific, 

required CDL penalties for vehicle-involved felony convictions. 

It’s incumbent on state and local courts to share these convic-

tions with the state driver’s license agency or authority (SDLA), 

which can impose the appropriate sanctions, as well as enter the 

relevant information into the Commercial Driver’s License Infor-

mation System (CDLIS). The full process ultimately enables the 

state that issued the defendant’s CDL to take action consistent 

with the Federal Motor Carrier Safety Regulations (FMSCR).

However, if courts fail to transmit conviction data along with 

the necessary identifying information, CDL sanctions cannot be 

imposed, and courts may not realize that crimes that only indi-

rectly involve a vehicle still carry CDL implications—crimes such 

as smuggling and human trafficking. Such cases are often tried in 

courtrooms that routinely handle violent or property crimes but 

AAMVA’S NEW 
WHITEPAPER 

EDUCATES 
GOVERNMENT 

STAKEHOLDERS 

ON COMMERCIAL 
DRIVER’S  
LICENSE 

IMPLICATIONS 
OF FELONY 

CONVICTIONS 

BY STEVE HENDERSHOT
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taillights { a message from AAMVA Chair of the Board Eric Jorgensen }

The Myth of  the IT Fairy 
ALL OF US MUST BECOME TECH LITERATE TO 
RECOGNIZE WHERE TECHNOLOGY CAN AND CAN’T HELPS ome of you may know I’m a bit of a technophile (that’s technology, not techno music). Early in my career, I was a software developer and web designer. I’ve been a CIO twice, and I now have the privilege of chairing AAMVA’s IT Advi-sory Committee (ITAC). Digital identity is a passion. One of the big messages I have pushed is that IT is part of what we all do. It is the way we deliver ser-vices to our customers. As such, we all have to understand it—maybe not to the degree of a developer—but we must be tech-literate to succeed. It will be no surprise that (spoiler alert) technology will be part of our annual interna-tional conference theme (that’s all I’ll say  about that).

Given my background, it may be a little surprising when  
I say technology is not a solution to all of our problems. Turns 
out, there are no magic digital beans (pun intended for you  
Java aficionados), and the IT Fairy is a lie. Don’t get me wrong, 
I still love technology, but no tech solution will overcome bad 
processes or misdirected focus.So, where does that leave us?Technology is a powerful tool, but it will be wasteful unless 

it is implemented by focused leaders on strategically important 
processes. The first step is always to understand what 

problem we are trying to solve and then improve the underlying processes at the root of the problem. 
Sometimes, technology will be a tool in fixing those root causes, and sometimes it won’t.I suggest a two-prong approach. First, under-stand your processes. Look at your experience from 

your customer’s perspective. What do they want? What do 
they value about the thing they want? What does “good” look 

and feel like for them? Remember that, as leaders, your cus-
tomers include your employees and traditional customers. Once 
you understand what your process is delivering and what your 
customer actually wants, you can start to see the gap between 

the two and find ways to adjust your process to better deliver 
what your customers are looking for. Shameless plug: AAMVA’s new MVA Operations and 
Customer Experience Committee and programs promise to be 
invaluable in this step. Look for their topics at upcoming confer-
ence sessions.

Second, get tech-literate. It’s time to build technical capacity 
so that, as we look for ways to address the gaps we identify, we 
recognize where technology can help and where it’s not needed. 
It’s easy to get caught up in the latest tech fad, so understanding 
how things work will help us decide which tool to use. No one is 
an expert at everything, so build teams to understand new tools. 
(And yes, that includes tech like mobile drivers’ licenses and AI.) 

True, there is no IT Fairy. But with some focus and knowledge, 
we can implement flexible and powerful solutions to deliver real 
value to our customers.  

Eric Jorgensen
2024–2025 AAMVA Chair of the Board

AAMVA’S COMMUNITY PODCASTAAMVAcast is AAMVA’s podcast featuring news, information, and expertise for the 

AAMVA Community. Join us every Monday as our host, Ian Grossman, sits down with 

vehicle, identity, and law enforcement experts to explore challenges, successes, 

opportunities, and recommendations on the pressing issues facing motor vehicle and 

law enforcement agencies. Each episode features unique perspectives and entertaining 

anecdotes that you won’t want to miss!

Find us on: Apple Podcasts, Google Podcasts, 
Spotify, and the Podbean app.

SUBSCRIBE TODAY

Sonia Huestis, California DMV
Christine Quinn, Salesforce 

Christine Olson,To Inform 
Families First (TIFF)

Christian Jackstadt,New York State Department of Motor Vehicles

Julian Mapes, Trooper First Class II, Georgia State Patrol

mailto:rstershic@aamva.org
http://MOVEmag.org
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EDITORIAL CALENDAR & MATERIALS DEADLINES

MOVE Magazine

2026 ISSUE 1

F E AT U R E  A RT I C L E S

Employee Safety
The Shift in System Modernizations
D I S T R I B U T I O N  DAT E

March 2026
S PAC E  R E S E RVAT I O N

Target Jan. 2, 2026
M AT E R I A L S  D E A D L I N E

Target Jan. 16, 2026

2026 ISSUE 2

F E AT U R E  A RT I C L E S

Marketing and Social Media Trends
Succession Planning/ 
Generational Turnover
D I S T R I B U T I O N  DAT E

May 2026
S PAC E  R E S E RVAT I O N

Target March 13, 2026
M AT E R I A L S  D E A D L I N E

Target March 27, 2026

2026 ISSUE 3

F E AT U R E  A RT I C L E S

License Plate Readers
Auto Theft and Title Fraud at  
Auto Dealerships
D I S T R I B U T I O N  DAT E

September 2026
S PAC E  R E S E RVAT I O N

Target July 6, 2026
M AT E R I A L S  D E A D L I N E

Target July 20, 2026

2026 ISSUE 4

F E AT U R E  A RT I C L E S

MVA Interactions with Drivers Facing 
Medical Challenges to Safe Operations
Law Enforcement Leveraging  
Telematics Data
D I S T R I B U T I O N  DAT E

December 2026
S PAC E  R E S E RVAT I O N

Target Sept. 24, 2026
M AT E R I A L S  D E A D L I N E

Target Oct. 8, 2026*Distribution at Workshop & Law Institute *�Distribution at AAMVA’s Annual 
International Conference

95% of readers are
satisfied with the

relevance of content
in MOVE magazine.

91% of MOVE
readers say the magazine 

is a valuable resource  
for information.

8 issue 2 2025
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INDUSTRY INSIGHT

An estimated 150,000 cars didn’t have insurance in 
Idaho in 2019, according to the Idaho Transportation 
Department. The following year, a new state law took 

effect: Idaho drivers had to provide proof of insurance to the 
Idaho Transportation Department’s Division of Motor Vehicles 
(DMV)—or face mandatory suspension and reinstatement fees.

The law also established enforcement mechanisms. The 
DMV had to determine every month whether vehicle owners 
had insurance, and if they didn’t, the DMV sent warning letters 
to those drivers before suspending their registration.

For the DMV, the resulting workload was overwhelming. “We 
were sending out 40,000 to 45,000 notices a month,” says Lisa 
McClellan, administrator, Idaho DMV.

Adding to the problem: About half of those notices were 
being sent to vehicle owners who did, in fact, have insurance. 
That’s because the Idaho DMV could access data only from 
insurance carriers within the state, not out of state. 

To keep up with all the extra work, the Idaho DMV hired  
12 to 16 temporary workers at a time just to answer phone calls 
from customers angry about warning letters they mistakenly 
received. “Our phone system broke multiple times because of 
the number of phone calls coming in,” says Beverlie Edwards, 
portfolio program manager, Idaho DMV.

VERIFYING INSURANCE IN REAL TIME
After building a portal for drivers to self-report their insurance 
information, the Idaho DMV got the number of monthly notices 
down to 30,000. Better, but still not ideal.

So, in 2023, the Idaho DMV partnered with MV Solutions, 
whose real-time verification system can instantly determine 

whether a vehicle has an insurance policy in another state.  
In June of that year, the DMV launched MV Solutions’ Idaho 
Insurance Verification System (IdahoIVS). 

“We take a manual process and make it all electronic and a 
lot more efficient,” says Tracy Laws Corson, implementation 
coordinator, MV Solutions. “Within seconds, a clerk at a DMV 
counter or an officer outside a car gets a ‘yes’ or ‘no’ on whether 
a vehicle is insured.”

The volume of monthly warning letters plummeted from 
30,000 to 10,000—and those 10,000 letters are now accurately 
going to drivers without insurance. Plus, the number of cus-
tomer calls related to insurance verification fell from almost 
1,000 a day to fewer than 100. As a result, the Idaho DMV was 
able to reduce the number of workers who field customers’ calls 
from at least a dozen to just four—and those four don’t work on 
this issue full-time.

A SINGLE SOURCE OF TRUTH
“It’s a great success story,” McClellan says of the IdahoIVS. It was 
so successful, in fact, that the Idaho DMV and MV Solutions 
partnered again. 

As of this year, the Idaho DMV leverages MV Solutions 
to determine whether drivers have SR-22 coverage—addi-
tional proof of insurance and financial responsibility typically 

The Road  
to Efficiency 
BY PARTNERING WITH MV 
SOLUTIONS, THE IDAHO 
DIVISION OF MOTOR VEHICLES 
DRAMATICALLY REDUCED THE 
WORK INVOLVED IN INSURANCE 
VERIFICATION
BY NOVID PARSI 

“ We were sending out 40,000 
to 45,000 notices a month.”
LISA McCLELLAN
Administrator, Idaho DMV

required of high-risk drivers convicted of serious driving 
offenses. MV Solutions also identifies drivers with SR-26— 
the cancellation form for drivers who no longer need  
SR-22 coverage.

Prior to MV Solutions, the DMV had to rely on multiple 
sources of information related to SR-22 and SR-26. Now, MV 
Solutions serves as a single, reliable source of truth: “We know 
that everything we have has come directly from the insurance 
companies,” Edwards says.

MV Solutions has eliminated all of the Idaho DMV’s manual 
entries and reviews related to SR-22 and SR-26—saving almost 
3,000 labor hours per year.

“Working with MV Solutions has been the best experience,” 
McClellan says. “They were so helpful and accommodating, they 
met their deadlines, and they delivered everything they were 
supposed to.” 

mailto:rstershic@aamva.org
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Integrated Packages
Spread your message across all MOVE platforms by investing in both print and digital advertising. These integrated packages make it easy to maximize your 
exposure and get the most out of your advertising dollars.

COMPLETE PACKAGE
>  �PRINT Full-page 4-color display in the four quarterly 

issues of MOVE; each package advertiser gets a  
one-page advertorial in a select issue ($4,000 value)

>  �WEBSITE One year of exposure on MOVEmag.org; 
rotating top-of-page leaderboard ad above nameplate 
and footer leaderboard ad

>  �EMAIL Logo/link inclusion in all MOVE email  
updates ($2,500 value)

Package Price  |  $14,400

Placements available: Outside Back Cover,
Inside Back Cover, Inside Front Cover,  
Opposite Masthead

Only four
complete  
packages
available!

PRINT

02 issue 1 2025
MOVEmag.org

16

20

COUNTER ATTACK
DMVs are using a variety of strategies to  

deal with First Amendment auditors
BY REGINA LUDES

IN THE HEADLIGHTS

FAST TRACK TO  
A DIGITAL FUTURE

From improving safety to saving  
money, electronic citations could 

soon replace traditional paper tickets 
BY MEREDITH LANDRY

24
BEHIND THE WHEEL

Q&A with 
Allison 

Fradette, Retired CEO, 
Canadian Council 
of Motor Transport 
Administrators 

FROM THE  
PRESIDENT

Members are 
embracing 

new strategies to 
prioritize customer 
satisfaction

ONLINE EXCLUSIVES
Don’t forget to visit  
MOVEmag.org to  
read the latest web exclusives. 

26
CROSSROADS

Two law 
enforce-

ment officers talk 
about the future 
of ticketing 

RESOURCES
AAMVA’s new 
whitepaper on 

commercial 
driver’s licenses

06

JURISDICTION 
SPOTLIGHT

A special project 
to combat catalytic 

converter theft

10
DASHBOARD
Commercial 

driver’s licensing 
surveys

11
MEMBER TOOLKIT
AAMVA’s Driver’s 

License Data 
Verification  

Service

12

INDUSTRY  
INSIGHT

West Virginia 
DMV’s new  
app for civic  
engagement

08

AAMVA  
CROSSWORD
Test your wits 

and motor 
vehicle knowledge

09

TAILLIGHTS
Instilling a shared  
vision among 

teams is critical to 
achieve real results

28

04

ISSUE 1 2025
volume 30
number 1

Check out updates from AAMVA’s Driver, 
Vehicle, Law Enforcement and Identity 
Management Committees at MOVEmag.org.

Print display ad

DIGITAL

Premium Ad Space A
DIGITAL

Ad Space D

mailto:rstershic@aamva.org
http://MOVEmag.org
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Advertorial Rates & Sizes

80% of readers share
MOVE content with their

colleagues or clients.

Only two
advertorials

are available in 
each issue!

	 Ad Size	 1x	 2x	 DISCOUNT

	2-page Spread	 $6,000	 $10,800	 10%
	 Full Page	 $4,000	 $7,200	 10%

RATES

	 Ad Size	 With Bleed	 No Bleed
		  (dimensions include 0.125” 
		  bleed on all sides)

	2-page Spread	 17" x 11.125"	 16.25" x 10.375"
	 Full Page	 8.625" x 11.125"	 7.875" x 10.375"

SIZES

*All rates listed are nonmember rates. 
AAMVA Associate members qualify for a 10% discount.

MECHANICAL SPECIFICATIONS 

TRIM SIZE:
8.375" x 10.875"

BLEED:
0.125"

LIVE AREA:
7.875" x 10.375"

SAFETY FROM TRIM:
min. 0.25"

Keep all important content away from trim.

 

 

 

 

FULL PAGE
BLEED

8.625" x 11.125"

FULL PAGE
NO-BLEED

7.875" x 10.375"

SPREAD AD  
BLEED

17" x 11.125"

SPREAD AD
NO-BLEED

16.25" x 10.375"

mailto:rstershic@aamva.org
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Additional Print Advertising Opportunities
COVER OPTIONS
>  �French Door
>  �Gatefold
>  �Tip-on
>  �Z-Fold
>  �Cover Wrap

INSERTS
>  �Full Page
>  �Postcard

OUTSERTS
>  �Bellyband
>  �Sticker
>  �Sticky Note

OTHER OPTIONS
>  �Coatings
>  �Special Inks
>  �Partial Page
>  �Magnet
>  �Poster
>  �Reprints

Contact ROBERT STERSHIC (info below) if 
you’re interested in these special advertising 
opportunities or a form of advertising you 
don’t see here. Examples of these options can 
be provided.

French Door

Belly Band

Gatefold

Sticker

Cover Wrap

Sticky Note

mailto:rstershic@aamva.org
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Specifications & File Submittal
PRINT SPECS
MECHANICAL SPECIFICATIONS
>  �TRIM SIZE: 8.375" x 10.875"
>  �BLEED: 0.125"
>  �LIVE AREA: 7.875" x 10.375"
>  ��SAFETY FROM TRIM: Keep all text 

elements at least 0.25" inside of all edges
>  �BINDING: Saddle Stitch
>  �PRINTING: Offset
>  �SCREEN: Stochastic

ACCEPTABLE FILE FORMAT
>  �Please supply a hi-res print-ready PDF/X-1a file.
>  �View specifications at swop.org or adobe.com 

(search on PDF/X compliance).
>  �All fonts must be outlined or embedded.
>  �All images must be 300 dpi.
>  �Crop marks and color bars should be outside 

printable area (0.125" offset).
>  �Only one ad page per PDF document.

COLOR
>  �Color ads must use CMYK process 

color only; no RGB, LAB or Spot/
PMS colors will be accepted.

>  �Ink density not to exceed 300%.
>  �Black text 12 pt. or smaller should 

be black only (C=0%, M=0%, 
Y=0%, K=100%).

SUBMITTING PRINT  
& DIGITAL FILES
FILES MAY BE EMAILED TO:
MOVE@AAMVA.ORG
Indicate name of file, advertiser name and 
contact information, and any URL/link 
information. AAMVA will respond via email if 
ad passes preflight or needs corrections.

QR CODE SPECIFICATIONS
COLOR
Any QR code appearing in a print advertisement is required to be composed 
of one color. For the best QR code scanning results and to avoid registration 
issues on press, no multicolor, no RGB color format, no spot colors and no 
gradients will be accepted.

SIZE
To make sure the majority of current smartphones can scan it, a QR code 
should be at least 0.75 inches wide by 0.75 inches long.

DISCLAIMER
Any unusual, branded, customized or multicolor QR codes could ultimately 
lead to an unscannable QR code in the printed magazine. AAMVA accepts 
no responsibility for QR codes that malfunction as a result of press errors.

mailto:rstershic@aamva.org
http://swop.org
http://adobe.com
mailto:MOVE@AAMVA.ORG


9AAMVA MEDIA KIT
2026

CONTACT  ROBERT  STERSHIC
 703.839.0647   rstershic@aamva.org

Digital Ads

PREMIUM AD SPACE A – LEADERBOARD  
(TOP OF PAGE)
(DESKTOP: 728 x 90 PIXELS | TABLET: 468 x 60 | 
MOBILE: 320 x 100)
Catch the eye of MOVEmag.org visitors immediately 
with a top-of-page leaderboard ad, available only with 
Complete Package purchase.  
Maximum rotation of three ads.

PREMIUM AD SPACE B – SQUARE SIZE:  
300 x 250 PIXELS
A premium square advertisement is located above the 
Events Calendar in the sidebar on all pages.  
Maximum rotation of three ads.

AD SPACE C – SQUARE | SIZE: 300 x 250 PIXELS
A standard square advertisement is located below the 
Events Calendar in the sidebar on all pages.  
Maximum rotation of five ads.

AD SPACE D – LEADERBOARD  
(BOTTOM OF PAGE)
(DESKTOP: 728 x 90 PIXELS | TABLET: 468 x 60 | 
MOBILE: 320 x 100)
Footer leaderboard ads are located at the bottom of 
all pages; available with the Market Share Package 
purchase. Maximum rotation of five ads.

mag.org
Ad Space	 1x	 2x	 2x
	 A	 N/A	 N/A	 N/A
	 B	 $1,500	 $2,750	 $5,000
	 C	 $1,250	 $2,250	 $4,000
	 D	 N/A	 N/A	 N/A

MOVE DIGITAL RATES

“I love the
content, and it’s
presented in a
clean, easy to

follow manner.”

Only four
spots available

outside of package
participants!

mailto:rstershic@aamva.org
http://MOVEmag.org
http://mag.org
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Associate Member Showcase
In our new digital product, the Associate
Member Showcase email, AAMVA develops
and distributes a custom email message to
all AAMVA members using content provided
by the advertiser.

EXCLUSIVE SPONSORED CONTENT 
OPPORTUNITY: $3,000
>  Banner image: 625 x 75 px
>  Image for supporting text: 275 x 275 px
>  75 words or fewer (recommended)
>  35 characters or fewer subject line
>  Video and button optional
>  File types accepted: JPG, PNG
>  �All images must be 72 dpi, RGB; must provide URL

Associate Member Showcase content will
stay on MOVEmag.org for a full year 

in the Sponsored Content section.

Distributed  
12 times  

a year

mailto:rstershic@aamva.org
http://MOVEmag.org
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Website Specifications
WEBSITE DIGITAL SPECIFICATIONS
(width x height in pixels)
>  �All ad sizes listed must be supplied per ad space.
>  �Must include one click-through URL.
>  �All website ad material must be submitted five business days prior to the intended 

start date and are subject to approval.
>  �File Type: .jpg, .png or .gif
>  �File limit: 90KB
>  �Resolution: 72ppi
>  �Color Format: RGB

PREMIUM AD SPACE A
>  Desktop – Leaderboard: 728 x 90
>  Tablet – 468 x 60
>  Mobile Phone – 320 x 100

PREMIUM AD SPACE B
>  �Medium Rectangle: 300 x 250 

(same size for all devices)

WEBSITE ACCEPTABLE  
FILE FORMATS
Digital ads are designed to work across all modern 
browsers, but display support will vary across networks and 
firewall configurations. Digital ads are served using Google 
Ad Manager and may be blocked by some networks from 
view. The list of compatible browsers includes:
>  �Internet Explorer (IE) 7-10 (some IE7 and IE8 

configurations are known to block Google ad sources)
>  �Chrome, Firefox, Safari
>  �iOS, Android, Win7 Mobile

Third-party Creative Code: Some advertisers may be 
working with a third-party ad server such as Atlas or 
Mediaplex to serve their creatives. If an advertiser sends a 
piece of creative code (also known as an ad tag) that calls 
another ad server, we will traffic that creative as a third-
party creative.

SUPPORTED CREATIVE TYPES:
>  �IMAGE: An image creative is based on 

an image file in GIF, JPG, or PNG format. 
Acceptable File Formats: .jpg, .png, .gif; 72 
dpi resolution; RGB or indexed color format. 
Max file size 90KB. Must submit one  
click-through URL.

>  �GIF: Animation length must be 30 seconds 
or shorter; animations can be looped, but 
the animations must stop after 30 seconds; 
animated GIF ads must be slower than 5 
FPS; for animated GIF ads, we recommend 
3 rotations, but can vary depending on 
advertising content.

>  �CAMPAIGN MANAGER TAG: 
Sometimes called an “internal redirect,” it’s a 
creative that is hosted by Google Campaign 
Manager. Similar to third-party creatives, a 
Campaign Manager tag is used to retrieve a 
creative asset. However, Campaign Manager 
tags are not sent to the user’s browser. 
Instead, they are processed internally within 
the Google Ad Manager system.

AD SPACE C
>  �Medium Rectangle: 300 x 250 

(same size for all devices)

AD SPACE D
>  Desktop – Leaderboard: 728 x 90
>  Tablet – 468 x 60
>  Mobile Phone – 320 x 100

>  �JAVASCRIPT AND IFRAME TAGS: JavaScript and iframe ad 
tags enable rich content creatives and backup static images to be 
served to ad slots. JavaScript and iframe ad tags are configured using 
JavaScript, frames, an iframe/layer-ilayer combination, or an iframe/
JavaScript combination.

>  �HTML5: Google Ad Manager can deliver HTML5. However, since 
an HTML5 creative should be trafficked as a third-party creative, any 
HTML5 code should work as long as the user’s browser can handle 
it, regardless of where the code is hosted, whether in Google Ad 
Manager or with a third-party service.

>  �CUSTOM: A custom creative is based on custom code that’s added 
in the form of a snippet, either by cutting and pasting or by adding 
text files. Rich content must be supplied by a third party ad vendor, 
such as 24/7 Real Media. We haven’t established any parameters for 
rich media (kinds that we accept, such as video preroll or interstitial).

Tracking Pixels: In some scenarios, an agency, advertiser or third party 
might decide to track impressions with a tracking pixel. A tracking pixel 
is simply code inserted into a custom or third-party creative that makes 
a server call and returns a transparent 1x1 image (normally a GIF file). 
Google Ad Manager allows for this type of tracking.

File Type	 Creative Type

.jpg, .png or .gif	 Image

.txt or .html	 Third-party or Campaign Manager Tag

.js (JavaScript)	 Third-party

mailto:rstershic@aamva.org
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CONTACT  ROBERT  STERSHIC
 703.839.0647   rstershic@aamva.org

Digital Opportunities
THE WEEK 
IN REVIEW 
(TWIR)
TWIR is AAMVA’s weekly 
e-newsletter providing 
jurisdictions with AAMVA 
announcements, member 
news and surveys, webinars 
and events, industry news, 
federal updates and much 
more. More than 15,000 administrators, directors, law enforcement and 
senior managers from motor vehicle agencies across North America depend 
on this newsletter for valuable, timely information. If your organization is 
trying to create greater visibility in an area where AAMVA members go for 
information, then sponsoring TWIR would be the perfect fit.
ONLY SIX SPONSORSHIPS AVAILABLE!

SPONSORSHIP INCLUDES:
>  �4-color logo appears once in each weekly email above the fold with a link to 

your website
>  �Logo/link exposure on all archived issues of TWIR
SPECS: Minimum 150 x 150 pixels
DEADLINES: Logos and links are due the 24th of the month prior to the 
month of sponsorship.
RATES: 12 months – $6,000 member / $7,200 nonmember

REGIONAL NEWS
Regional News is AAMVA’s weekly 
e-newsletter showcasing timely stories 
from around the jurisdictions. This 
news outlet rounds up the latest 
relevant news articles from around 
AAMVA’s four regions, offering a short 
synopsis of each story, followed by a 
link to that particular article. More than 
15,000 administrators, directors, law 
enforcement and senior managers from 
motor vehicle agencies across North America depend on this newsletter to learn what 
other jurisdictions are doing. If your organization is trying to create greater visibility 
in an area where AAMVA members go for information, then sponsoring Regional 
News would be the perfect fit.
ONLY SIX SPONSORSHIPS AVAILABLE!

SPONSORSHIP INCLUDES:
>  ��4-color logo appears once in each weekly email above the fold with a link to  

your website
>  �Logo/link exposure on all archived issues of Regional News
SPECS: Minimum 150 x 150 pixels
DEADLINES: Logos and links are due the 24th of the month prior to the month
of sponsorship.
RATES: 12 months – $6,000 member / $7,200 nonmember

AAMVACAST
AAMVAcast is a podcast series featuring news, information and expertise for
the AAMVA Community. The series comprises more than 230 episodes with
over 48,000 downloads. Sponsorship opportunities available.

Contact ROBERT STERSHIC for pricing:  
703.839.0647  |  RSTERSHIC@AAMVA.ORG.
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